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Women In Leadership Conference

April 29 - May 2, 2012 
Cathie Black, best selling author of Basic Black and media executive 

invites you to                            to meet today and 

tomorrow’s leaders, network morning, noon and night, share stories and ideas.

Also Featuring: 
 Award Winning CNN Newsroom Anchor,  Kyra Phillips

The Fabulous Beekman Boys of Beekman 1802
Director of Marketing for Eastman Kodak, Leslie Dance

Best selling Cookbook Author, Katie Lee

With Key Note:

MARTHA STEWART
Have a passion for starting your own business? A product to bring to market? 

Hear the experts. Be inspired.

~ENTREPRENEUR WORKSHOP~

Reserve seats while they are still available.

Early Bird Registration Open!
www.regonline.com/WIL

Contact:  chelsea_hover@greenbrier.com -  877-895-3862



EDITOR’S Note
WhIlE ThERE’S nEvER a 

shortage of controversial 

issues to wrestle with on a national scope, one 

contentious matter that undoubtedly goes to 

the forefront is the topic of Internet regulation 

and how much intervention should be imposed 

by the federal government. 

At loggerheads are traditional entities such 

as publishers, film studios and music industry 

producers versus new media giants such as 

Google, Facebook and Twitter, who want informa-

tion to continue flowing, unfettered.  The dispute 

comes down to one thing—money.  Property 

creators/owners feel they are being ripped off 

by piracy advocates who often make intellectual 

property available to the public free of charge.  Of 

course, it’s never really free.  Most of those sites 

make their money through a variety of means, 

including click-thru ads, page advertisements, 

videos, and sharing email lists with various on-

line marketers.   

The government has largely kept clear of this 

thorny issue for quite some time, but it’s evident 

that’s not going to be the case much longer.  Re-

cently several congressmen have brought forth 

legislation, looking to have their bills passed into 

law.  It’s still very much in the elementary stages 

at this point, but the stone has begun to turn and 

its picking up momentum with each revolution as 

it heads down a steep hill.   

For those unaware of the terms SOPA, PIPA 

and OPEN, you can read about that in this edi-

tion.  Such types of acronyms are going to be-

come far more well-known in the coming months 

and years based on their potential to change the 

way we send and receive information through 

cyberspace in the future. 

Also in this issue of ABJ, the Republican 

leadership candidates weigh in on President 

Barack Obama’s decision to halt the Keystone XL 

Pipeline project between this country and Cana-

da to which Newt Gingrich calls it a “stunningly 

stupid thing to do.”    

Additionally, your feedback on what we are 

doing is always welcomed and appreciated.  If 

there’s a feature story or business news issue 

that you believe warrants being elevated to the 

forefront, let us know.  I cannot guarantee we’ll be 

able to accommodate each idea, but we’ll certain-

ly review all requests.  Your voice matters to us.   

I can be reached at angusg@georgemedia.ca.

Angus Gillespie
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Investors 
anticipating 
reveal of feri 
President Watch

When you think luxury designer, Canada is not 
usually the countries that comes to mind. It is usually 
Switzerland, Italy, france and even Germany that lead the 
way on the luxury world platform. So when ABJ heard 
that Canadian born and head quartered ferI fashion 
house won 2011 luxury designer of the year by Viva 
International than we had to make a call to find out more. 

gloBAl WeAlth trAde



Ramin Mesgarlou, Global Wealth Trade founder and CEO
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 simply put, luxury design brand Feri is elabo-

rate, whether it is a $200 sterling silver piece 

or its acclaimed new 19 K President watch, 

valued at over $100,000.

The timepiece Feri President was recently 

rated one of the Top 10 timepieces in the world 

along side Rolex and Patek Philippe. 

On February 11, 200 select guests will 

gather at the headquarters of Global Wealth 

Trade Corp, the international jewelry distribu-

tor whose in-house luxury brands Feri and Feri 

Mosh operate under the Global Wealth Trade 

umbrella.

Started in 2005 by visionary Ramin Mes-

garlou, Global Wealth Trade has revamped the 

luxury design industry in a few years, landing 

Mesgarlou at the head of the world’s fastest 

growing and expanding jewelry design firm, 

gaining further momentum with an exquisite 

product line that is second-to-none in quality.

“From the product stand point, being a 

luxury designer in North America, we create 

our product with very special plating technol-

ogy that you don’t get in any other fine jewelry 

on the planet,” Mesgarlou told ABJ from his 

Toronto, Ont. world headquarters.

Global Wealth Trade has garnered a devot-

ed following for its consistent combination of 

elegant design and innovation manufacturing, 

which makes each piece of jewellery a piece 

of art. Adored by connoisseurs of fine jewelry 

across the world, Global Wealth Trade Corp is 

regularly recognized as being of the highest 

standard in the world for its quality.

“We go beyond. Fine jewelry stops at 18 K, 

we start at 19 karats; we don’t even do 18 kar-

at or Platinum anymore.  Global Wealth Trade 

has taken the market to the next level, upping 

the benchmark, developing, and now offering, 

a high-karat gold composition not offered any-

where else in the world,” says Mesgarlou.  

 Part of what makes Feri Mosh the world’s 

first and only Prestige jewelry collection is the 

construction. Using the exclusive GWT devel-

oped 21 Karat gold compound that can hold 

flawless diamonds, the 21 K prestige designer 

line is an example of the most intricate crafts-

manship and cutting edge design. All Feri 

Mosh rings are custom made and hand built to 

perfection in Global Wealth Trade design stu-

dios and lab in Toronto uniquely for its keeper.

So why is Global Wealth Trade the first luxu-

ry jewelry company in 5000 years to make high 

karat diamond jewelry?  “Diamond jewelry stops 

at 18-karats and the reason it doesn’t go past 

18-karats is because the higher the purity, the 

softer the gold gets and it will not hold stones. 

In 2007, through years of expensive research 
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and development, we found a way to make a 

21-karat gold composition,” Mesgarlou said.

With its jewellery heritage dating back to 

1800’s, Global Wealth Trade is creating something 

extremely unique. If you want to buy jewellery go 

to jewellery store, if you want a special project life 

piece, go to Global Wealth Trade.

“The sculptural beauty of Feri Mosh, the ex-

travagance and function of Feri and the elegance 

of the company’s 19 K signature series places this 

line-up of all-stars into a league of its own,” says 

Mesgarlou, whose pride in his company’s products 

is evident.

Feri Mosh is not like other designers. For the 

company to launch a design to go from pen to 

release takes two years because of the amount of 

R&D required at every step. Feri Mosh owners are 

also unique and super exclusive.  To begin with 

the mould for every Feri Mosh piece is created in 

a $300,000 super resolution CAT machine and 

every Feri Mosh created has its very own mould 

which costs $1,000. In the jewellery trade this is 

called ‘first generation jewelry” as apposed to any 

other company where  you are buying  a copy. Feri 

Mosh owners also become part of an exclusive 

FERI MOSH club. 

“It takes master designers months to draw 

and design each Feri Mosh jewelry,” says Mesgar-

lou. 

 “Out of hundreds of designs only a select 

few are approved for production. The approved 

designs then go through the GWT exclusive 22 

step manufacturing process. Once completed, 

each piece is meticulously inspected by quality 

Global Wealth Trade product team



13FEBRUARY/MARCH 2012 � The American Business Journal

control teams at the GWT laboratory, and every 

piece must meet the vigorous standards of the 

GWT Corp. The approved finished pieces are then 

shipped to International Gemological Institute (IGI, 

world’s largest independent gemological labora-

tory) for detail independent certification by three 

professional gemologists.”

Quickly Feri Mosh is becoming the most col-

lectable pieces of jewelry on the market because 

of its construction and elaborate designs.  When 

choosing a piece of jewelry, be it a timepiece, 

necklace or ring the higher the purity the more 

collectible and valuable it is.  With it’s 19 and 21 

K gold compositions Feri Mosh is the purest luxury 

jewelry collection in the world  that will continue to 

go up in value exponentially.

The company mission is an interesting one. 

“To be the most prestigious luxury designer 

fashion house in the world and provide an 

opportunity for entrepreneurs everywhere 

to build significant wealth by distributing our 

designer goods to a discerning public.” To 

understand Global Wealth Trade’s  missions 

continue reading on. 

Luxury Consultants
Just as their jewelry is unique, so is the Global 

Wealth Trade business model, which has been 

the engine behind the company’s rapid growth 

and expansion into the international luxury 

markets. Global Wealth Trade capitalizes on the 

power of the web-based retail and the power of 

word-of-mouth and personal recommendation 

to launch its products. 

“We want to achieve in 10 years what took 

other luxury brands a century to do so going 

online and word of mouth were the right way 

to show case our designer lines as apposed to 

retail. Furthermore when you create something 

that no one else has done the word of mouth 

becomes very important,” says Mesgarlou. Con-

noisseurs of the Global Wealth Trade brands are 

invited to become luxury consultants, and enjoy 

the privileges that come along with that. One is 

the consultant gains access to the product line 

at member pricing, sometimes as much as 50 

per cent off the retail price. Secondly, it gives 

the consultant a license to resell the items for 

great profits to admirers of their own jewelry 

through a glamorous and state-of-the-art online 

platform.

With membership, consultants are given 

access to the website, online training, in person 

seminars, a largest branding campaign, a sys-

tem that has brought the company to 59 coun-

tries in the first eight years of operation.

The fastest-growing luxury designer since 

2007, Global Wealth Trade has achieved 



14 COVER FEATURE � Global Wealth Trade



15FEBRUARY/MARCH 2012 � The American Business Journal

staggering average annual growth of 297 per 

cent per year since 2005. Today, the product 

line of Global Wealth Trade is carried in nearly 

60 countries, while many other nations, such as 

Malaysia, Singapore, India and China, among 

others, are also interested in investing and 

carrying these product lines around the world.

Moving forward, the expectation at Global 

Wealth Trade is to grow the company into a $1 

billion corporation by 2015, the organization’s 

10-year anniversary. Global Wealth Trade would 

like to grow its reach to more than 100 coun-

tries worldwide with more than 100,000 luxury 

consultants. 

As part of their phase two expansion another 

initiative and certainly an important one in terms 

of the Global Wealth Trade branding, is that the 

company would like to add major retail galleries 

around the world, in Paris, Rome, Dubai, Hong 

Kong, and Toronto, among many other fashion 

and luxury hubs.  AB  

WWW.gloBAlWeAlthtrAde.com



16 SOPA and PIPA Stalled, Now Comes the OPEN Act

by Angus  

Gillespie
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as was well documented in the media and seen first-hand 
by those who’ve come to rely upon it—perhaps more so 
than they’d care to admit—Wikipedia followed through 
on its threat to shut down its english-language version of 
the online encyclopedia for 24 hours on January 18 as part 
of a blackout protest against the Stop online Piracy act 
(SoPa), which has recently been a hotly debated issue in 
Washington. 

WikipediA co-founder Jimmy Wales sent out the following tweet in 

advance of his site’s shutdown.

“Student warning, do your homework early, Wikipedia protest-

ing bad law on Wednesday!” (referring to the January 18 blackout 

day). Frustration also boiled over for Australian media tycoon Ru-

pert Murdoch, who has taken to his Twitter account to condemn the 

White House for its stance on the matter. 

Protesters against the bill termed it “SOPA Blackout Day” and 

while there was strong encouragement to have others follow suit 

with Wikipedia and shut down their sites for a 24-hour period, few 

of notable significance actually did, although it’s estimated any-

where from 5,000 to 8,000 smaller sites joined in on the action na-

tionwide. A large number of new media companies are adamantly 

against the implementation of government regulation in this regard, 

including Twitter; however, its CEO Dick Costolo openly chastised 
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the move by Wikipedia, questioning the logic. 

“That’s just silly,” Costolo, 48, wrote on his 

feed. “Closing a global business in reaction to 

single-issue national politics is foolish.” Google, 

the world’s largest search engine, showed its 

support by modifying its homepage and also 

released a statement indicating it has received 

more than 7 million signatures from people who 

have vowed to boycott any American companies 

that support the legislation. 

Millions of Americans may not yet know 

what SOPA means, but it or any similar legisla-

tion to follow has the potential to leave a huge 

impact on most everyone’s lives—for better or 

worse—depending on one’s point of view regard-

ing personal and/or professional interests when 

it comes to copyrighted material and its current 

widespread availability on the Internet. 

Simply put, SOPA and PIPA are supported 

by firms that produce copyright material, such 

as publishers and motion picture film studios, 

and are opposed by new media technology 

powerhouses such as Google, Facebook, Twitter 

and Wikipedia, who rely upon their online 

users being able to freely access and share 

information. Where the lines have become 

blurred—if not crossed altogether—is with 

respect to ownership rights with which 

Jimmy Wales, Wikipedia co-founder
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the original creator should reasonably expect 

to retain, and how adversely the creator will 

be affected when such unique, independent 

intellectual property suddenly becomes a 

free-for-all on the open market for anyone and 

everyone to acquire either cheaply or for nothing 

at all. There has been a growing concern that 

the creators of such unique material are not 

being properly compensated for their original 

time, effort and costs involved. Both sides 

have amassed a number of lobbyists to make 

their cases in the nation’s capital. While this 

contentious topic has been on Washington’s 

radar screen for a number of years 

now, the huge problem 

has largely been 

dodged, 

but it appears as if real action is on the horizon 

with this thorny issue clearly not ever going to 

just go away.

SOPA is a bill originally introduced by Texas 

Republican Lamar Smith in the U.S. House of 

Representatives. In a nutshell, he’s looking to 

create a law that would give American authori-

ties the power to fight online piracy and 

what he calls the outright theft 

of copyrighted property. 

Whether you 

are 

“The problem of o
nline piracy is 

too b
ig to

 ignore. 

America
n intellec

tual property 
industries

 

provide 19 million
 high-paying job

s and 

accou
nt for

 more t
han 60 per ce

nt 

of U
.S. exports.

”

– Lamar Smith, Rep. Texas
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for or against the bill, if it becomes law, the 

ramifications will run deep and wide. To ensure 

such a law is upheld, provisions would be imple-

mented with the procurement of court orders 

to stop advertising networks and authorized 

payment venues from conducting business with 

non-compliant websites and linking to them. 

It would also prohibit search engines such as 

Google from being allowed to direct surfers 

on the Web towards finding any sites that are 

deemed to be non-compliant; they wouldn’t be 

permitted to show up in search results. 

This has been such an inflammatory topic 

that the House of Representatives opted to 

shelve further discussion of the legislation at 

the time of our publication. It stands to reason 

that if the legislation were eventually to be 

passed into law, it would forever change the 

way communication and file sharing information 

could and would be acquired. Besides Google 

and Facebook, a number of other powerful 

Internet firms such as Twitter, 

eBay, Yahoo!, LinkedIn, PayPal 

and The Huffington Post have 

also staunchly opposed the 

tentative legal modifications. 

For his part, Smith has ac-

knowledged that further tweaks 

are needed to his proposal before 

it can move to the next level. 

“I have heard from the critics 

and I take seriously their concerns 

regarding proposed legislation  

to address the problem of online piracy,” Smith 

says. “We need to revisit the approach on how 

best to address the problem of foreign thieves 

that steal and sell American inventions and 

products. The problem of online piracy is too 

big to ignore. American intellectual property 

industries provide 19 million high-paying jobs 

and account for more than 60 per cent of U.S. 

exports. The theft of America’s intellectual 

“Closing a global business in 

reaction to single-issue 

national politics is 
foolish.”

—Dick Costolo,  

Twitter CEO on  
Wikipedia’s  one-day blackout. 
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property 

costs the 

U.S. economy 

more than $100 billion 

annually and results in the 

loss of thousands of American jobs. 

Congress cannot stand by and do nothing 

while American innovators and job creators 

are under attack. The online theft of American 

intellectual property is no different than the 

theft of products from a store. It is illegal and 

the law should be enforced both in the store 

and online.”

OPEN Act 
However, no sooner had the SOPA and PIPA 

stalled when new legislation was brought forth 

to combat online piracy with Rep. Darrell Issa 

of California introducing H.R. 3782, the Online 

Protection and Enforcement of Digital Trade Act. 

Furthermore, Democratic Senator Ron Wyden of 

Oregon has introduced the OPEN Act in the U.S. 

Senate. OPEN would provide oversight to the 

International Trade Commission (ITC) instead of 

the U.S. Justice Department, and enforcement 

would apply only to websites that “willfully” pro-

mote copyright violation. While still taking direct 

aim at copyright violations, this is a tamer ap-

proach and isn’t likely to be so confrontational 

as the two rival factions posture for position. 

Until late last month, the House of 

Representatives had been debating what 

measures–if any–should be taken in terms of 

the SOPA anti-piracy bill and the PROTECTIP 

(PIPA) Act before the Senate, which takes 

direct aim at stopping online piracy by what 

has been termed “foreign rogue websites” that 

are most often hosted on computer servers 

outside the legal jurisdiction of the United 

States government. Currently, these sites can 

“Closing a global business in 

reaction to single-issue 

national politics is 
foolish.”

—Dick Costolo,  

Twitter CEO on  
Wikipedia’s  one-day blackout. 



22 SOPA and PIPA Stalled, Now Comes the OPEN Act

provide pirated material such as unlicensed 

film streams and there’s nothing the American 

authorities can do. 

It’s a different age we now live in. Compa-

nies that rely heavily on new media are against 

the proposed bill, saying freedom of speech 

will be muted if such Internet censorship is 

implemented. Some of the measures being 

discussed include Internet Service Providers 

(ISPs) blocking access to users looking to obtain 

access to blacklisted international websites. 

Sites accused of wrongdoing would have five 

days to appeal before being put on the blacklist. 

Reports indicate the new law would also give 

the attorney general the power to change DNS 

entries, which would in effect block end users 

from accessing sites found guilty of copyright 

infringement policy.

For its part, the federal judiciary committee 

and its chairman Lamar Smith have publicly 

identified at least 120 companies and groups 

as formal supporters of the planned legislation. 

While that number may not seem overly high, 

it includes some of the largest and most 

influential corporate forces in the world, such 

as: ABC, CBS, Comcast/NBC Universal, Disney 

Publishing Worldwide, International Brotherhood 

of Teamsters, Major League Baseball (MLB), 

Lamar Smith - (R) Texas Congressman
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Motion Picture 

Association of 

America, National Football League 

(NFL), National Songwriters Association, News 

Corp., Council of Better Business Bureaus, 

International Trademark Association, Random 

House, Sony Music Entertainment, United 

States Chamber of Commerce, Ultimate Fighting 

Championship (UFC), Viacom, Visa Inc., Walmart 

and Warner Music Group. 

Prior to the days of the Internet first 

making its way to the general public in 1994, 

albeit primarily via those brutally slow (and 

noisy) 19.2 modems, there was no way for a 

vast majority of the current contentious issues 

to have unfolded because there was no high-

tech communications hardware, nor the band-

width, to drive the data information out to the 

masses. In the past for example, if an individual 

wanted to own a song or a movie, they’d have 

to go to a retail outlet store and either rent it or 

purchase it. That’s not been the case for quite 

“The 
online 
theft of American 
intellectual property is no 
different than the theft of products from a 
store. It is illegal and the law should be enforced 
both in the store and online.”

– Lamar Smith, Rep. Texas
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some time now thanks to much larger computer 

storage capacity and high-speed Internet con-

nectivity. 

Millions of people are involved in file-sharing 

sites whereby virtually everything can be found 

online via broadband connection–and almost 

always downloaded for free, assuming you know 

where to look. Advocates for the traditional way 

of thinking say that this amounts to stealing, 

pure and simple via the distribution of content 

such as music, videos, movies, books and soft-

ware. Sites that garner huge amounts of user 

traffic then go out and procure advertising, which 

can be extremely lucrative.

The people who create and produce the 

original property and those tasked with selling 

and distributing the products feel they’ve had 

their legs cut out from under them. They do the 

legwork in setting up funding and developing the 

intellectual property, but others end up sharing 

in the success, having contributed nothing in the 

process. And so, the intense battle rages on. 

While it’s great that we can all intermingle 

with one another instantaneously around the 

Darrell Issa (R) California Congressman
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world and have the technical capabilities of 

sharing an unlimited wealth of information and 

products thanks to the Internet, it’s hard to get 

past the undeniable fact that some of these 

original creators and property owners are be-

ing ripped off to varying degrees. Finding an 

amicable solution (i.e. proper monetary com-

pensation) has been, and continues to be, the 

elephant in the room. 

The anti-SOPA crusaders are convinced that 

due process would effectively be ignored with 

the final result proceeding straight to “guilty 

until proven innocent.” They also believe the 

potential for abuse by the authorities threatens 

to derail competition and suppress freedom of 

speech. However, it’s plain to see how difficult it 

is for many others to find a correlation between 

something such as the illegal downloading of 

valued material and it being an infringement 

of others’ free speech. It seems we now have 

vastly different opinions and expectations when 

it comes to entitlement. If ever there was a 

muddled case of trying to compare apples to 

oranges, this could be the poster child for it. 

Both sides have spent millions of dollars in 

this epic battle, and it’s far from over.  AB  

Darrell Issa (R) California Congressman
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“The only way america works is when americans are working,” 
stated newt Gingrich, former Speaker of the house, republican 
presidential candidate, and relentless critic of President Barack 
obama, particularly in light of the President’s recent decision to 
reject the Keystone Xl Pipeline.
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the keystone xl Pipeline proposed a $7 billion, 

2,700 kilometre extension of the current pipe-

line that runs from Alberta to Cushing, Okla. The 

project would spark the American economy, cre-

ating as many as 20,000 high-paying, American 

construction jobs, and would ship an estimated 

700,000 barrels of crude oil a day to the refiner-

ies along the Gulf of Mexico.

The Keystone XL Pipeline proposed route 

would run from the oilsands of Alberta through to 

the Houston refineries in southern Texas, travel-

ling through Saskatchewan, Montana, South Da-

kota, Nebraska, Kansas, and Oklahoma. Obama, 

however, rejected the proposal based on reports 

that the Keystone XL Pipeline would cause en-

vironmental chaos, particularly in the sand hills 

of Nebraska, and informed TransCanada Corp. 

that it can re-apply for permit of the Keystone XL 

Pipeline with an alternative route.

“While we are disappointed, TransCanada 

remains fully committed to the construction of 

Keystone XL,” said Russ Girling, President and 

CEO, TransCanada Corp. “We will re-apply for a 

Presidential Permit and expect a new application 

would be processed in an expedited manner to 

allow for an in-service date of late 2014.

“Thousands of jobs continue to hang in the 

balance if this project does not go forward. This 

Republican candidate Newt Gingrich calls President Barack Obama’s decision to back away 
from the Keystone XL Pipeline as a “stunningly stupid thing to do.”
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project is too important to the U.S. economy, the 

Canadian economy, and the national interest of 

the United States for it not to proceed.”

Energy policy debates
In a time when as many as 25 million Americans 

are unemployed, President Obama favoured 

environmental safety over mass job creation. 

Gingrich, and his fellow Republican candidates, 

have latched on to Obama’s decision, citing it as 

a “stunningly stupid thing to do.”

“There is no better word for it,” Gingrich exas-

perated during the presidential primaries. “[The 

Obama Administration] is so out of touch with 

reality, it is as if they were governing from Mars. 

We need the jobs! Maybe when these people are 

unemployed in November, they will figure out that 

jobs matter.”

Fellow candidate Mitt Romney, former Gov-

ernor of Massachusetts, who has campaigned 

for American job creation, free enterprise, 

entrepreneurialism, and freedom and opportu-

nity, described Obama’s decision “as shocking 

as it is revealing.”

“It shows a President who once again has 

put politics ahead of sound policy,” Romney said. 

“If Americans want to understand why unemploy-

ment in the United States has been stuck above 

eight per cent for the longest stretch since the 

Great Depression, decisions like this one are the 

place to begin.

“By declaring that the Keystone Pipeline is 

not in the national interest, the President dem-

onstrates a lack of seriousness about bringing 

down unemployment, restoring economic growth, 

and achieving energy independence. He seems 

to have confused the national interest with his 

own interest in pleasing the environmentalists in 

his political base.”

Chinese-Canadian partnership
Gingrich has warned American voters that Can-

ada and Prime Minister Stephen Harper, whose 

own reaction to Obama’s announcement was de-

scribed as “profound disappointment”, will sim-

ply drop the Keystone XL Pipeline in favour of the 

Northern Gateway Pipeline to export Canadian oil 

to Asian markets, particularly China, by transport-

ing oil to the shores of British Columbia and then 

shipping it to Asia.

“Three or four years ago, I would’ve said that 

it was inconceivable that an American President 

would drive Canada into a partnership with Chi-

na. But that’s what is going to happen,” Gingrich 

detailed. “Prime Minister Harper is a Conserva-

tive. He is Pro-American. But he is faced with a 

President who won’t allow Canada to get its oil to 

the United States, so he will cut a deal with the 
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The Keystone XL Pipeline is a proposed $7 billion, 2,700 km extension of a 
current pipeline that runs from Alberta to Oklahoma. 
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Chinese for them to finance a pipeline and ship it 

straight to China. What Obama will have done is 

kill American jobs, weak American energy secu-

rity, and drive Canada into the hands of China.”

Texas Governor Rick Perry, who suspended 

his presidential campaign on January 19 and en-

dorsed Gingrich, added, “It doesn’t surprise me. 

The President is focused more on the next elec-

tion than on the next generation. Foreign sources 

of crude from countries that are not our friends 

is really problematic. This Canadian oil...there is 

a possibility that we could lose it to China, so I 

hope Americans will really become unhinged with 

this decision; it is a really bad decision for our 

country for energy independence and it sends a 

horrible message.”

Gingrich denounces Keystone decision 
Of all the GOP candidates, Gingrich appears the 

most disturbed by the Keystone XL Pipeline rejec-

tion, and has continued to condemn Obama’s 

decision through primary campaigning.

“The President has said we don’t want to 

build a pipeline from central Canada to the larg-

est petrochemical centre in the world in Houston 

so that we would make money on the pipeline, 

we would make money on managing the pipeline, 

we would make money on refining the oil, and we 

would make money on the Ports of Houston and 

Galveston shipping the oil,” said Gingrich. “We’ll 

get none of the jobs, none of the energy, none of 

the opportunity. An American President who can 

create a Chinese-Canadian partnership is truly a 

danger to this country.”

Gingrich regularly advocates for American 

energy independence from ‘conflict oil’ in the 

Middle East. “Obama’s decision is just plain 

stupid on energy security grounds. You have 

the Iranians practicing publicly how to close the 

Strait of Hormuz, Hugo Chavez as a dictator in 

Venezuela threatening our supply there. You have 

total instability in the Middle East. And if there 

was ever a time where you need an American 

energy policy to get free of the Middle East, it is 

right now. I want America to become so energy 

independent that no American President ever 

bows again to a Saudi King.”

Fellow Republican candidate Rick Santorum, 

former Senator of Pennsylvania, agreed that 

America needs to become energy independent. 

“It is absolutely essentially that we have as much 

domestic supply of oil, and that we build the 

Keystone XL Pipeline, to create the jobs it would 

create, and to provide oil from domestic sources. 

Pipelines that run on the floor of the sea or that 

come through America are the safest way to 

transport oil. Building rigs and piping that oil into 

our shore is the best way to create an economy.
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Canadian Prime Minister Stephen Harper is among those who’ve expressed 
frustration with the pipeline situation.  | Photo Credit: intoit / Shutterstock.com
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“The decision by the Obama Administration is 

another capitulation to the radical environmental 

fringe—and in turn puts our national security and 

economy at risk. Our nation needs energy and 

this pipeline will provide this much needed re-

source. In rejecting this responsible project that 

will create thousands of American jobs, we are 

simply diverting this energy to our international 

competitors like China. This announcement is 

utterly irresponsible and one more reason why 

Barack Obama is not the right man to lead this 

country. As President, I would approve the Pipe-

line on Day 1.”

John Boehner, current Speaker of the House, 

added, “Is it not in the national interest to cre-

ate tens of thousands of jobs here in America 

with private investment? Is it not in the national 

interest to get energy resources from an ally like 

Canada as opposed to some countries in the 

Middle East? The President has said he’ll do 

anything that he can to create jobs. That promise 

was broken.”

Canada, U.S. relations
Harper continued to express his dissatisfaction 

with the pipeline delay at the recent World 

Economic Forum held in Davos, sounding off, 

“We will soon take action to ensure that major 

energy and mining projects are not subject to 

unnecessary regulatory delays—that is, delay 

merely for the sake of delay.”

Gingrich has assured Harper that the Re-

publican Party would approve the Keystone XL 

Pipeline. “[Upon inauguration] I would sign the 

authorization for immediate deployment of the 

Keystone Pipeline. My message to the people of 

Canada is, ‘Don’t cut a deal with the Chinese. 

Help is on the way. By January, you’re going to 

build the right pipeline to the right place.’

“I want the Canadians to know that the min-

ute I’m sworn in, they can build a less expensive, 

better, easier pipeline to Houston, which is better 

for our jobs, better for our energy security, bet-

ter for Canada and is the kind of relationship we 

should have with our northern neighbour.” AB  
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the recent doWngrAdes of European bonds re-

veal the dramatic importance of the bond rating 

process and the impact that these ratings have 

on a national economy. Yet these bond ratings 

are issued by companies that have no allegiance 

to any country and could, under plausible circum-

stances, be manipulated by terrorists. Indeed, we 

contend that bond ratings and the bond rating 

process can be made into a weapon for a new 

kind of terrorism against U.S. interests. 

The rating carried on its bonds has greater 

importance to the future prosperity and safety 

of the U.S. than one might think should be at-

tached to a credit assessment. U.S. bond ratings 

have long term implications regarding the ability 

of America to operate a stable economy, gener-

ate employment, and influence events abroad. In 

short, if the U.S. is to remain a superpower, it will 

need to retain a super bond rating.

Given the inability of the U.S. to control this 

bond rating process, how might a terrorist or-

ganization gain influence over a rating agency? 

Actually it would not be that difficult. It is pos-

sible that a bank, investment fund, or individual 

financed by a foreign government would acquire 

a substantial interest in the parent company of 

one of the major rating agencies: Moody’s, Stan-

dard and Poor’s, or Fitch. The purchase might be 

through the public markets, with private equity, 

or perhaps by coercion. Once control is gained, 

it becomes easy to demand a reassessment of 

U.S. debt creditworthiness. Or terrorists might 

simply use physical violence, bribery, or black-

mail against the directors and senior executives. 

The fear of violence and public disclosure or the 

attraction of a bribe is likely to be sufficient to 

force the desired downgrade. Or terrorists might 

wait for a moment of political weakness in the 

U.S and begin a coordinated global campaign 

to reduce the rating of U.S securities. Pressure 

and unfavorable media attention can be directed 

against the major rating agencies to force a rat-

ing reassessment. 

Once terrorists have gained influence over a 

rating agency, justification for the downgrade is 

quickly accomplished. The compromised rating 

agency might elect to over-react to an event such 

as a protracted budget debate or the announce-

ment of an increased federal deficit. A rater 

can make use of unreasonable assumptions to 

extrapolate some adverse trend into the future 

and then warn ominously about the impending 

disaster. Rating agencies can also elect to place 

undue emphasis on political uncertainty to justify 

a lower debt rating. This can be done by holding 

high profile media events with so called “experts” 

who question the riskiness of U.S. debt and help 

to create a snowballing effect in the global press. 
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Is there anything the U.S. can do to protect it-

self against this new threat? Obviously, the most 

effective response for the U.S. is to control the 

growth in government deficit spending and to put 

real limits on the level of total government debt 

that is issued. Unfortunately, this solution which 

is so simple from an accounting and economic 

perspective, is probably impossible politically. 

Nevertheless there are actions that the U.S. 

can take to protect itself. If the number of com-

panies that are authorized by the SEC to rate 

debt were increased, then the market share 

of any one rater would likely decline. Terrorists 

would need to control or manipulate multiple rat-

ers, rather than focusing on just one. There are 

also a number of small raters who are not indi-

vidually influential and enjoy only a small market 

share. Nevertheless, there are good reasons 

for the U.S. to respond to their downgrades. By 

publicly responding to downgrades by even the 

smallest raters, the U.S. can prevent any cas-

cading effects that can ultimately influence the 

major raters. 

As part of its response to non-SEC approved 

rating agencies such as China’s Dagong, the U.S. 

could demand greater transparency with respect 

to data and estimation models. That is, the U.S 

Treasury Department should publicly challenge 

the ratings assigned by these firms and point out 

their methodological inconsistencies, assump-

tions, and errors. 

Finally, the U.S. might elect to play offense 

rather than focusing on a defense of its bond 

rating. That is, the U.S. might elect to attack the 

creditworthiness of select foreign governments. 

In some ways, the quality of the arguments by 

the Treasury might be less important than the 

fact that media scrutiny is now directed away 

from the U.S. and is focused elsewhere. 

There is an irony associated with this kind of 

terrorism. The strength of the U.S. and its system 

of government has been its openness and ability 

to create wealth. This strength now has the poten-

tial of becoming a weakness or at least a vulnera-

bility in the U.S.’s struggle against terrorism. AB  
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The old saying “aim for the stars” has always held a lot more direct 
meaning for those working at the national aeronautics Space 
administration (naSa) but now the dream has been echoed by 6,372 
american applicants looking to be accepted into the world-famous 
astronaut program. 
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NASA spokesperson Nicole Cloutier-Lemasters 

at the Johnson Space Center in Houston says the 

number is the second highest in history. In 1978, 

a public call had been raised regarding the pend-

ing Space Shuttle program which was just get-

ting off the ground, both literally and figuratively 

resulting in more than 8,000 people applying to 

be the next Alan Shepard. The first mission took 

place between April 12 and April 14, 1981 with 

Commander John Young and Pilot Robert Crippen 

setting off a new era in space travel aboard the 

Space Shuttle Columbia following the Apollo moon 

landings of the late 1960s and early 1970s.

From the most recent applicants, NASA will 

select between nine and 15 to join the astronaut 

corps next year, which means an individual’s 

chances of being selected are about one in 425. 

During the peak shuttle era, NASA selected new 

astronauts every two years and would typically re-

ceive about 3,500 resumes with as many as 36 

people being hired. 

“This is a great time to join the NASA family,” 

NASA Administrator Charles Bolden says. “Our 

newest astronauts could launch aboard the first 

commercial rockets to the space station the next 

generation of  scientists and engineers who will 

Not since the Space Shuttle program was first announced in 1978 has NASA 
received so many applications for its Astronaut Program in a single calendar year.
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help us reach higher and create an American 

economy that is built to last.” 

The Astronaut Selection Office staff will 

review the applications to identify those meeting 

the minimum requirements. A secondary review 

of the applications will then determine which 

ones are highly qualified. Those individuals will 

be invited to Johnson Space Center for in-person 

interviews and medical evaluations. 

“We will be looking for people who really 

stand out,” declares Peggy Whitson, chief of the 

Astronaut Office at NASA’s Johnson Space Center 

and chair of the Astronaut Selection Board. “Our 

team not only will be looking at their academic 

background and professional accomplishments 

but also at other elements of their personality 

and character traits -- what types of hobbies they 

have or unique life experiences. We want and 

need a mix of individuals and skills for this next 

phase of human exploration.” 

NASA expects to announce a final selection 

of astronaut candidates in the spring of 2013.

Another major project now underway which 

will require additional personnel moving forward 

is what’s known as the Environmentally Respon-

sible Aviation Project, which aims to provide 

greener flying machines. It’s expected the ambi-

tious project will take another 12 to 13 years to 

complete. 

Joining the experts from NASA on the EPA 

Project will be aviation giants Boeing, Lockheed 

Martin and Northrop Grumman, all from Cali-

fornia. The consortium has already spent more 

than a year studying innovative ideas in order 

to develop new technologies that would allow 

future aircraft to burn up to 50 percent less fuel 

than aircraft that entered service in 1998, which 

is the baseline year for the study comparison. 

Reducing fuel consumption, harmful emissions 

and noise are three of the primary goals on the 

agenda.  AB  
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romney Wins Big in floridA

Mitt Romney, the former Governor of Massachusetts, won big in the Florida state 

primary, marking his second victory in the fourth primary state.

Polls results show that Romney captured an astounding 46.4 per cent of the 

vote, nearly 15 per cent higher than runner-up Newt Gingrich, the former Speak-

er of the House, who tallied in at 31.9 per cent. Romney’s popular vote total 

topped Gingrich 771,842 to 531,294.

Rick Santorum, the former Pennsylvania Senator, placed third in Florida 

with 13.4 per cent, and a 222,248 popular vote. Texas Congressman Ron Paul 

placed last among the remaining GOP candidates, at seven per cent and a 

116,776 popular vote.

Florida was Romney’s second state win after winning in the early New Hamp-

shire primary. Gingrich (South Carolina) and Santorum (Iowa) have each won 

one state. Florida, a closed primary, means Romney is the winner-take-all of the 

50 delegates that were up for grabs, and now takes a commanding lead in the 

delegate count.

Collectively, Romney now holds 42.10 per cent of the popular vote, with Gin-

grich in second at 32.03 per cent. Santorum places third at 14.88 per cent and 

Paul last with 10.99 per cent. Romney has tallied more than 1 million popular 

votes, while Gingrich has topped just over 800,000.

“Thank you, Florida! While we celebrate this victory, we must not forget what 

this election is really about—defeating Barack Obama,” Romney said in victory.

The primary vote continues on February 4 in Nevada.
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decemBer numBers: JoBless rAte doWn in 37 stAtes

Regional and state unemployment rates were slightly lower in December. 

37 states and the District of Columbia recorded unemployment rate de-

creases, three states posted rate increases, and 10 states had no rate 

change, according to a report by the U.S. Bureau of Labor Statistics.

46 states registered unemployment rate decreases from a year earlier, 

while four states and the District of Columbia experienced increases. The 

national jobless rate, at 8.5 per cent, continued to trend down in December 

and was 0.9 per cent lower than the December 2010 level.

In December, non-farm payroll employment increased in 25 states and 

the District of Columbia, decreased in 24 states, and was unchanged in 

one state.

The largest over-the-month increase in employment occurred in Texas 

(20,200), followed by Indiana (15,100), and California (10,700). The largest 

over-the-month decrease in employment occurred in New York (-14,000), 

followed by Missouri (-11,800), and Washington (-11,600).

South Dakota experienced the largest over-the-month percentage 

increase in employment (1.1 per cent), followed by North Dakota (0.9 per 

cent). Nevada experienced the largest over-the-month percentage decline in 

employment (minus-0.9 per cent), followed by Alaska (minus-0.5 per cent).
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former cAndidAte cAin endorses gingrich

Ahead of the Florida state primary, where 50 delegates were up for grabs in a winner-takes-all 

scenario, former Republican candidate Herman Cain was the latest big-name endorsement, 

casting his support to former Speaker Newt Gingrich.

“I had it in my heart and mind a long time,” Cain said. “Speaker Gingrich is a patriot. 

Speaker Gingrich is not afraid of bold ideas.”

Cain was among the early favorites in the GOP race, particularly because of his ‘Washing-

ton outsider’ appeal, as well as an interesting tax reform plan dubbed ‘9-9-9’. However, follow-

ing a series of scandals, Cain suspended his campaign on December 3.

Cain, the former CEO of Godfather’s Pizza, added, “I know that Speaker Gingrich is running for 

president and going through this sausage grinder. I know what this sausage grinder is all about.”

The Gingrich campaign hopes Cain’s endorsement can buoy Newt 2012 back into first place.

Gingrich’s support waned following the debate in Jacksonville, Fla., when fellow candidate 

Mitt Romney, the former Governor of Massachusetts, picked up steam in the Sunshine State.

According to the most recent polls, Romney now holds more than a double-digit lead (41.0 

per cent to Gingrich’s 29.7 per cent) in Florida after trailing Gingrich by more than seven per 

cent less than one week ago.

Real average hourly earnings up 0.2% in December: report
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reAl AverAge hourly eArnings up 0.2% in decemBer: report

Real average hourly earnings for all employees rose 0.2 per cent from November to Decem-

ber, seasonally adjusted, according to a report by the U.S. Bureau of Labor Statistics. This 

change stems from a 0.2 per cent increase in average hourly earnings, while the Consumer 

Price Index for All Urban Consumers (CPI-U) remained unchanged.

Real average weekly earnings rose 0.5 per cent over the month, as a result of the in-

crease in real average hourly earnings and a 0.3 per cent rise in the average workweek. Since 

reaching a peak in October 2010, real average weekly earnings have fallen 1.1 per cent.

Real average hourly earnings fell 0.9 per cent, seasonally adjusted, from December 2010 

to December 2011. A 0.6 per cent increase in the average workweek, combined with the 

decline in real average hourly earnings, resulted in a 0.3 per cent decrease in real average 

weekly earnings during the same period.

According to the report, real average hourly earnings for production and non-supervisory 

employees remained the same from November to December, seasonally adjusted. This result 

stemmed from both average hourly earnings and the Consumer Price Index for Urban Wage 

Earners and Clerical Workers (CPI-W) remaining unchanged. 

oBAmA delivers stAte of the union Address

In what some pundits have dubbed as the 

beginning of his re-election campaign, U.S. 

President Barack Obama delivered his State 

of the Union address January 24. Under much 

recent attack by the rival Republican Party, the 

President told the American public: 

“Let’s remember how we got here. 

Long before the recession, jobs and 

manufacturing began leaving our shores. 

Technology made businesses more effi-

cient, but also made some jobs obsolete. 
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Folks at the top saw their incomes rise 

like never before, but most hardwork-

ing Americans struggled with costs that 

were growing, pay cheques that weren’t, 

and personal debt that kept piling up.

“In 2008, the house of cards col-

lapsed. We learned that mortgages had 

been sold to people who couldn’t afford or 

understand them. Banks had made huge 

bets and bonuses with other people’s 

money. Regulators had looked the other 

way, or didn’t have the authority to stop 

the bad behaviour.

“It was wrong. It was irresponsible. 

And it plunged our economy into a crisis 

that put millions out of work, saddled us 

with more debt, and left innocent, hard-

working Americans holding the bag. In 

the six months before I took office, we 

lost nearly 4 million jobs. And we lost an-

other 4 million before our policies were 

in full effect.

“Those are the facts. But so are these. 

In the last 22 months, businesses have 

created more than 3 million jobs. Last 

year, they created the most jobs since 

2005. American manufacturers are hiring 

again, creating jobs for the first time since 

the late 1990s. Together, we’ve agreed to 

cut the deficit by more than $2 trillion. And 

we’ve put in place new rules to hold Wall 

Street accountable, so a crisis like that 

never happens again,” Obama said.
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huntsmAn Quits gop rAce, endorses romney

Former Governor of Utah Jon Huntsman is the latest candidate to withdraw from the race for the Republican 

nomination, according to reports.

Following primaries in Iowa and New Hampshire, Huntsman held two delegates, winning both in New Hamp-

shire, enough to draw even with former Speaker Newt Gingrich and Texas Governor Rick Perry.

Huntsman placed fourth among popular vote totals, with 42,528 ballots, ahead of both Gingrich 

(39,542) and Perry (14,368). A poll of the South Carolina primary ranked Huntsman last among GOP candi-

dates with just 5.3 per cent support, behind Perry (5.7 per cent), former Pennsylvania Senator Rick Santo-

rum (14.3 per cent), Texas Congressman Ron Paul (15 per cent), and Gingrich (22 per cent). Former Gover-

nor of Massachusetts Mitt Romney led the poll with 29.7 per cent.

Through most of the campaign, Huntsman failed to gain major traction with Republican voters. Meanwhile, 

reports indicate that Huntsman has endorsed current frontrunner Romney after withdrawing from the race.
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as the holiday season wraps up, we reflect on the holiday feast in more ways than 
one. ‘Tis the season that feeds off such channels as the early gospel stories, 
hymns, choirs and Charles Dickens. The Christmas Carol, in particular, is the 
founding story of the modern Christmas. Its moral, of sentiment of goodwill, 
helping those less fortunate, is reminded to us during the holiday season. and 
it is with this in mind that we have focused on mercy Ships Charity hospital, 
whose work delivering medical excellence and developmental programs to 
those in need encompasses the charity of Christmas, spiritual perseverance of 
Chanukah, sacrifice of eid, etc., all the year round.
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As the World’s leading non-governmental ship-

based medical organization, Mercy Ships pro-

vides health care and relief aid to the world’s 

poorest countries. Founded in 1978 by Don 

and Deyon Stephens, Mercy Ships’ reach has 

expanded the globe, operating in more than 70 

developing nations over its history, and currently 

focusing on the “15 by 15”—countries in Africa 

that are 15 degrees to the north, sound, east 

and west of the equator.

Mercy Ships has 17 national resource centres 

worldwide, with its International Operation Cen-

tre based out of Garden Valley, Texas. Currently, 

Mercy Ships major vessel is the 16,500-ton flag-

ship Africa Mercy. Crewed by 450 volunteers (80 

of which are Canadian), the ship is servicing 

Freetown, Sierra Leone for its 2011 service, and 

is preparing to dock in Guinea in the new year to 

contribute by way of reconstructive surgeries, eye 

surgeries, orthopaedic surgeries, dental care, 

palliative care, education training, water and 

sanitation and construction.

National Director Tim Maloney
ABJ Senior Research Director Tom Cunningham 

spoke with Mercy Ships National Director Tim 

Maloney about the challenges and rewards of 

the vital organization. “The Africa Mercy has six 

operating rooms, a CAT scan machine, full labs, 

ward beds for 78, and a volunteer crew who not 

Since 1978, Mercy Ships has provided 

services, valued at more than $808 million, in 

developing nations, including the following:

•	 Performed more than 47,000 life-changing 

and life-saving operations such as cleft lip/

palate repairs, cataract removals and lens 

implants, orthopaedic procedures, facial 

reconstructions and obstetric fistula repairs.

•	 Treated over 422,210 patients in village 

clinics with more than 456,400 medical 

procedures performed.

•	 Treated over 95,800 dental patients with more 

than 206,000 dental procedures performed.

•	 Completed over 1,058 community 

development projects focusing on water 

and sanitation, education, infrastructure 

development and agriculture.

•	 Trained over 15,300 local health-care 

professionals who have in turn trained 

many others.

•	 Taught 125,800 local people in basic 

health-care.

•	 Established a women and children’s health 

centre in West Africa which has performed 

more than 1,558 obstetric surgeries and 

28,900 paediatric outpatient consultations.

mercy ships stAtistics
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only volunteer their time but pay for their own 

room and board as well as their flights to and 

from Africa,” says Maloney. 

The ship reflects the diversity of the nations it 

helps, with “42 countries represented in the crew 

this year. It truly is international, people of all walks 

of life doing what they can do to support the work 

of bringing hope and healing to the world’s poor.

“The model that we have chosen is part of 

what makes a difference is the platform, and 

that a western, first-class hospital that comes 

into port with the equipment that we need for a 

safe and secure environment.

“It is a wonderful organization to be a part 

of,” says Maloney. “We are sharing the bounty 

that we have.”

So how does one become involved? Malo-

ney’s mandate for 2012 is to help elevate the 

organization’s platform, invigorate the donor 

base and build capacity for supporting the work 

of Mercy Ships. The organization is fortunate to 

work with many companies who donate time, 

money and supplies, such as Coastal Contacts of 

Vancouver, the Tooth Fairy Foundation in Calgary, 

who donated and will continue to donate 16,000 

children’s toothbrushes, and Ship Constructors, 

BEFORE AFTER
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based in B.C., who has taken Mercy Ships on as 

a charity, donating technology to help design and 

fulfil the building of ships.

“Those kinds of thing clearly make a differ-

ence in what we are able to do,” says Maloney.

Raising the public profile
“One of the challenges Mercy Ships has is we are 

a secret,” says Maloney. “My background is 30 

years in non-profit, and the friend called me in 

October 2008 and asked me what I knew about 

Mercy Ships, I had to say nothing.”

“Really our key job here inside Mercy Ships 

Canada is to increase that awareness—to raise the 

funds in support of the projects, the work they do 

and to recruit volunteers,” says Maloney. “We are 

trying now to put some concerted effort into bring-

ing our message into corporate Canada because I 

believe there are organizations and companies that 

would support this work if they knew it existed.”

Logistically, Mercy Ships works out of two 

distribution centres that supply the ship. Aside 

from the things that can be bought locally, which 

for the most part is very limited, the organization 

used two warehouses, one in Texas and the other 

in Rotterdam where materials, gifts-in-kind, food, 

sutures, wheelchairs…all that is needed on the 

ship is shipped every two weeks onto a 40-foot 

container destined for the ship.

These supplies require resources and fund-

ing which goes a long way in the lives of the 

patients it reaches. “Our hope is in a few years 

we will have a second ship. We actually are going 

to continue to provide these services for those in 

need, using this platform to educate and improve 

the lives of our fellow human beings.”  AB  

to leArn more ABout mercy ships And its Work, 
pleAse visit http://WWW.mercyships.cA/
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normericA
leading pet product 
manufacturer set for 
banner year

060

for most companies, it is enough to strive for a single 
innovation that revolutionizes the industry in which 
it operates. for normerica, one was not enough.
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celeBrAting its 20th year, Normerica, North 

America’s premiere manufacturer of pet products 

was founded on innovation.  Founder and CEO 

John Kimmel saw an opportunity in the cat lit-

ter market, being the first to offer scoopable cat 

litter in premium, value-added packaging formats 

such as jugs, boxes and pails.

Today, Normerica is a leading pet product 

manufacturer, owning more than one-third of the 

marketshare in the North American cat litter in-

dustry.  From its beginnings in clumping cat litter, 

Normerica is now a multi-million dollar manufac-

turer of all natural dog treats, wheat free, holistic 

dog biscuits, and premium kettle cooked meals 
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for dogs.  Normerica’s products, both branded and 

private label, are available at retailers across the 

globe.  Normerica is proud to offer the highest qual-

ity products at the most competitive prices.

ABJ spoke with Normerica President Colin Glea-

son about the company’s growth to over $1.5 billion 

in cumulative sales and strategy for future growth.

“We are very excited for the 20th anniversary,” 

he gleams. “Our business model has evolved to 

encompass much more than cat litter.”

Specifically, Normerica is celebrating 

the opening of two additional manufacturing 

plants in Rojana and Wangnoi, Thailand for 

the manufacturing of premium wet dog  food 
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and wholesome dog treats. “Opened in 2008 

and 2010 respectively, these state-of-the art 

facilities produce our premium, all natural 

dog treats and all natural kettle cooked meals 

for dogs. With both Branded and customized 

Private Label options available, we have the 

ability to ship worldwide.”

available online and in stores, these 
facilities produce wholesome, all 
natural products primarily under 
normerica’s well-established Vitalife 
brand—the no.1 all-natural dog 
treat brand in Canada. 

“We are very excited about our highly regarded 

‘Product of Thailand’ portfolio of premium, all- 

natural products.  We are continuously focused 

on new product development; branching out into 

new and exciting dog and cat product offerings.

“Normerica has a history of striving for ex-

cellence and innovation,” says Gleason. “A fo-

cus on wholesome and healthy ingredients for 

our treat and wet food items, as well as power-

ful odour controlling additives, dust-free formu-

las and new and exciting fragrance options for 

our cat litter products are areas we have had 

great success in.” Packaging design across 

all product lines is also an area of pride and 

excellence.  In 2009, Normerica was awarded 

the SIA award (Summit International Awards) 

Silver level achievement for the packaging de-

sign on the portfolio of VitaLife All Natural Dog 

Treat products.

“At Normerica, our goal is to enhance the 

wellbeing of pets, people, and the environment 

by providing earth-friendly, premium quality, and 

innovative pet products,” says Gleason. “The 

hallmarks of our dog treat and dog food products 

are all-natural, no additives, no preservatives, no 

byproducts, no fillers, wholesome, human grade 

ingredients and high quality.  As we own and op-

erate the manufacturing facilities, we have com-

plete control over the entire manufacturing and 



65FEBRUARY/MARCH 2012 � The American Business Journal

Quality Assurance process.  Product quality is of 

the utmost importance to us.”

Normerica has always stayed ahead of the 

curve. “There is certainly a big trend towards 

holistic and all natural products for pets,” says 

Gleason.  “When developing new products our 

philosophy has become ‘Better for You, Better for 

Your Pet.’  We are proud of what we choose not 

to include in our products.  Wholesome, healthy, 

all-natural.  That is our promise.”  

With the pet food industry 
steadily growing at two to three 
per cent annually, normerica 
is forecasting sales growth 
“much higher” than that based 
on its ability to cut costs 
through inventory and logistics 
management. 

“We have a very competitive cost structure 

where we logistically can service international 

accounts through our five different facilities. 

One of our competitive advantages is our ability 

to provide a full service logistics program for our 

retailers, giving them the ability to combine nu-

merous items across several product categories 

into one shipment.” 

The North American market plays a vital 

role in the strategic growth plan for 2012, and 

Normerica will focus on continuing to grow the 

top selling, premium VitaLife brand.  “We have 

unique and innovative line extensions to offer.  

2012 will be an exciting year.”  AB  

WWW.normericAinc.com
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Since 1990, Stevens resource Group (SrG) has 
provided reliable partnerships with businesses 
expanding their teams and human resources. Based 
in Ingersoll, ont. with seven other offices across the 
province, SrG has developed a lasting partnership 
with the international business community and 
unparalleled understanding of its needs, making the 
company an endearing partner recognized for quality 
placements and business acumen.
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hAving groWn into a multi-million dollar busi-

ness itself, SRG maintains its boutique staffing 

philosophy. At the core of what the company 

does is creating teams and partnerships, and 

clients depend on SRG to be flexible and quick to 

respond the moment their needs evolve.

The maven behind SRG is Sherri Stevens, a 

self-starter who decided to take control of her 

destiny during the 1990 recession and start 

her own company. Motivated by necessity, Ste-

vens set out to supply administrative and cleri-

cal needs under the banner of her one-person 

branch called Nine-to-Five Personnel Services. 

Despite this focus, an increase in manufacturing 

needs persuaded Stevens to shift her focus to an 

all-inclusive human resources group, changing 

the company name to SRG.

The Tipping Point
In 22 years, the company has evolved quite a bit. 

Administrative clients still make up 20 per cent 

of the business, with the other 80 per cent in the 

industrial/automotive sector.

The Tipping Point came in the form of a phone 

call in 1992, from a Woodstock client asking if 

Stevens would consider looking after their vari-

able team members for the production floor. After 

a tour of the plant, Stevens decided she would be 

able to assist them if they could help her under-

stand their needs. Today, this client, Vuteq, is still 

SRG’s largest client.

As a testament to this enduring partnership, 

SRG opened its first American plant in Tupelo, 

Miss., to work closely with Vuteq, an automotive 

interior trim and glass assembly expert with major 

facilities in both Ontario and Mississippi as well as 

other clients in the automotive sector.

“What distinguishes SRG is that even though 

we are a larger company, I believe we still have a 

small company attitude and with that comes the 

ability to be very responsive to our clients’ needs,” 

says Stevens. “My managers can reach me at any 

given time to get answers as we are very deter-

mined to really deliver what the client requests.”

SRG stands out
Stevens and her team have garnered industry 

attention for SRG’s tailor-made solutions for a 

variety of client needs. In fact, Stevens name often 

comes up in discussions about the top women 

entrepreneurs in Canada, and she has been in the 

Top 100 for the W100 PROFIT list for six consecu-

tive years as one of the country’s most successful 

female business owners.

“It’s not my achievement alone,” Stevens com-

ments. “Behind any entrepreneur is a great team 

and all my credit goes to them.” Clearly, putting 

together a team is what Stevens does best.
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During recent hard times, SRG did not slow 

down. Rather, the company “went back to basics” 

and “stayed very close with clients.” Stevens was 

aware of the vulnerability of some of her clients to 

the economic downturn, and sought new ways to 

work together.

“We stayed close to them and are always 

watching what the market trends are and the 

needs of the clients and how they are changing.”

Going forward
As SRG gains ground in the U.S., the company is 

still focusing on continued growth in the Cana-

dian marketplace and is looking for more acquisi-

tions throughout both countries. Expansion to the 

U.S. had always been a goal, and 2011 was the 

time that the market appeared ready for busi-

ness and revenue.

To be closer to the new Tupelo branch, Ste-

vens bought a home in Mississippi. Stevens 

often reflects on the achievements of SRG. “[My 

mother and I] sit there in the living room and 

say, ‘Did you ever think we would have a branch 

here in Tupelo, Mississippi?’ It seems like it was 

yesterday that we started the business but it has 

gone by so fast. It is amazing to see what one 

can achieve if you set your heart to it.” AB  
 

WWW.srghr.com
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John Wilson, CEO of WilsonHCG



Beginning in 2002, WilsonHCG has built a busi-

ness based on recruitment outsourcing, and find-

ing the best in talent.

Spotting a marketplace opportunity to provide 

talent to partner companies, John Wilson, CEO 

of WilsonHCG, noted that the company has had 

“steady growth” since its founding, up until the 

economic recession of 2008, which interestingly 

enough led to further, substantial growth to the 

company, snowballing to its current hold in the 

market.

Better People, Better Business™
While the initial reaction to the recession was 

one of fear for both WilsonHCG and its clients, 

the company focused on recruiting and building a 

better employment brand and overall recruitment 

strategy for organizations during this time, and 

WilsonHCG escaped most of the negative effects 

of the recession. Even at the worst point of the 

economic downturn, companies of all sizes were 

still hiring, firing, and promoting, and WilsonHCG 

leveraged its services.

Wilsonhcg
human Capital Group

074

recruitment
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Kim Pope, Director of Business Development with WilsonHCG
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Reads the company website, “While we con-

tinue to hear about high rates of unemployment 

across the country, we have experienced an 

increase in recruitment demand from our clients 

to support continued growth, and consulting 

initiatives to improve processes, operations and 

outcomes during the downturn. Organizations 

may have downsized their recruitment staff and 

are now faced with the dilemma of how best to 

address the increase in hiring demands without 

sufficient staff to support their needs.”

Kim Pope, Director of Business Development 

with WilsonHCG, noted the company’s indus-

try importance and how it provides the best in 

recruiting talent. “Studies show human resource 

professionals spend 80 per cent of their time on 

day-to-day operations and typically only seven 

per cent is spent on strategic function. Our team 

comes in, partners with them, and helps the em-

ployment brand grow and strategically find that 

top talent.”

WilsonHCG evaluates client goals and ob-

jectives through a six-phase cycle in order to 

achieve success. Wilson commented, “Every-

thing we’re doing is based on results. We believe 

it is important to have complete transparency 

and a plan for success. We create our roadmap 

in conjunction with our client’s goals and objec-

tives. We understand what needs to be accom-

plished, not only in this project, but in the future. 

From there, we can build the right strategy to 

help them execute.”

“Progressive companies strive to pipeline top 

talent and have top talent work at their organiza-

tion, but in most cases are unsure how to ac-

complish this. We work with companies to really 

optimize their recruitment process and help 

them achieve their big picture goals.”

Human Capital Consulting
While recruitment process outsourcing (RPO) 

remains its core business, WilsonHCG also 

focuses on human capital consulting, promoting 

employment branding, employment marketing, 

talent auditing, and due diligence.

 Companies use WilsonHCG and their Hu-

man Capital Consulting services to provide due 

diligence and talent audits. This expertise is 

required in potential mergers and acquisitions 

deals. Successful acquisitions are achieved by 

companies working alongside WilsonHCG.

“We’ve had clients hire us to conduct due 

diligence on a potential company they were going 

to acquire. Knowing their sophistication levels, 

from a recruitment standpoint, to what tools they 

utilize, and the cost and expenses amassed in a 

potential acquisition,” Wilson said.
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Wilson noted the importance that, as an 

organization grows, talent consulting becomes 

more critical, as does the ability to understand 

and measure human capital. “The most impor-

tant part of any organization is its human capital. 

The people who work for you, the people who are 

going to work for you, are the people driving the 

results.”

Future Goals
WilsonHCG has expanded its North American 

presence with hubs in Toronto, New York, and its 

headquarters in Tampa. Such a presence adds 

to the company’s mission to recruit the best in 

talent. Wilson said, “Our internal team is located 

all over North and South America. The philosophy 

behind our virtual work environment is simple, 

we knew that top talent was not centralized 

to one specific location but rather spread out 

across multiple markets.”

In business for 10 years, WilsonHCG wants 

to continue that growth into the future. Over 

the next five years, the company hopes to be as 

strong in Canada and worldwide as it is in the 

United States. The goal is to always improve the 

quality of talent provided to their clients, and that 

company innovation remains on the cutting-edge 

of the industry.

“We built this organization mostly on word-of-

mouth and through references provided by com-

panies we work with, who know someone who 

has a talent need,” Wilson summarized. “Being 

ethical and transparent is extremely important in 

everything we do, giving us and our client a bet-

ter place in the market.”  AB  

WWW.Wilsonhcg.com
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HISTORIC PHOTO SHOWS WHERE MINING STOPPED IN 1996 WITH THE PIT CONFINED BY INFRASTRUCTURE. THE PHOTO ALSO 
SHOWS A PORTION OF THE HEAP LEACH PADS, WASTE DUMPS AND TAILINGS POND. 2007 FACILITIES AREA DRILLING RETURNED 
HIGH GRADE INTERCEPTS WHERE THE MILL BUILDING HAD BEEN LOCATED.
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nevAdA’s 
next gold 
heAdliner?

u.S. gold explorer/operator allied nevada Gold Corp. 
is big news. Its wholly-owned hycroft gold mine 
near Winnemucca is on track towards near-tripling 
2009 production for 2012. Global gold leader Barrick 
Gold Corp.’s September find of circa 3.5 million 
gold ounces at its red hill and Goldrush claims, 
75 kilometres from elko, has wowed yellow metal 
watchers worldwide. and nySe/TSX listed junior, 
Paramount Gold & Silver Corp. (“PZG”) might just 
be nevada’s next headliner.
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AmBitious gold Juniors are commonplace on 

the TSX, but with 40 square miles of claims and 

its wholly-owned Sleeper project in the Kings 

River Rift region, PZG isn’t your average player. 

Fresh from re-landscaping the company make-

up to fit its advances towards bringing Sleeper 

back into action, chief executive Chris Crupi says 

that this is it; a significant historical gold mine 

home to a recently upgraded resource, adjacent 

to paved highway, located in one of the world’s 

most prolific gold addresses.

“Less than three years ago Allied was a US$2 

stock with a couple of million ounces. Today they 

have 13 million ounces of gold and 500 million 

ounces of silver. Their market cap is now $3 billion 

and their deposit is a dead-ringer for Sleeper: The 

same geology and the same open pit,” he says.

“I see the whole Kings River Rift area becom-

ing a key gold destination, and our company is 

now focused on unlocking value from Sleeper. 

We’re going to demonstrate its value to the in-

vesting public by hard-nosed technical investiga-

DRILL CORE FROM THE NORTH WEST (NW) TARGET AT SLEEPER
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tion from an engineering perspective, and when 

that happens, people will see it.”

Given that PZG has quadrupled Sleeper’s 

resource to 4.4 million ounces in under a year, 

retained vital water rights throughout theirs (and 

multinational neighbour Newmont’s) ground, and 

is busy finalising the project’s preliminary eco-

nomic assessment (PEA) and detailed engineer-

ing report, we’re inclined to believe him.

Nevada’s sleeping giant
Like the state that hosts it, Sleeper has an im-

pressive production history. Discovered in the 

early-1980s and put into production in 1985, the 

mine produced 1.7 million ounces gold over the 

decade to 1995 as one of the lowest cost (and 

thus highest margin) producers on earth at initial 

production costs of around $60 an ounce.

“After 10 years of production the then-owner 

shut it down for two reasons. The gold price 

fell off well below $300 an ounce and they had 

mined most of the high grade they could get to,” 

Crupi explains.

“Some 15 years passed before a junior went 

and pieced together all of the claims around it, 

and as a result we now hold 40 square miles.”

PZG picked up 30 square kilometres of claims 

in late-2010. The team later added another 10 

square miles and today plans to potentially double 

its current landholding due to how highly prospec-

tive its ground is. Impressively, that 2010 pur-

chase was done in just one day.

“We were lucky our board of directors in-

cluded the senior vice president of Placer Dome 

before it got bought by Barrick and he had taken 

an option on Sleeper. He had every shred of in-

formation; the 4,000 drill holes, 380,000 blast 

holes, the geophysics, all in one database,” 

Crupi says.

“Sleeper now houses a measured and indicated resource of 2.6 
million ounces gold and 25.3 million ounces silver, and an 
additional inferred resource of 1.1 million ounces gold and 8.2 
million ounces silver.”
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“We had the right people who knew we ought 

to buy it and did for $29 million of stock. There 

was 1.1 million ounces of gold left in the ground 

from when it closed.”

PZG spent $3 million on an exploration pro-

gramme which enabled the company to reach its 

4.4 million ounce resource, marking a four-fold 

increase in one hit.

Majorly interesting
Sleeper’s previous owners did little in terms of re-

source definition, Crupi says, but they did secure 

water rights, power and existing infrastructure 

which put PZG in pretty powerful stead, sur-

rounded by multinationals. Gold-synonymous 

Newmont has 14 facilities nearby including as-

say labs, refineries and drilling bases proximate 

to Sleeper, and both parties are now talking 

lease of supply agreements. 

Newmont purchased its Sandman project 

just 11 miles south of Sleeper for over $2 billion 

by acquiring Fronteer Gold earlier in 2011, with 

a view to taking ore up to its mill within the Twin 

Creeks complex. PZG is now considering a build 

better-placed to service both projects; another 

opportunity for the junior to unlock value based 

HISTORIC PHOTO OF THE SLEEPER MINE PROPERTY LOOKING SE. THE PROPERTY COVERS 30 SQUARE 
MILES OF THE BATTLE MOUNTAIN TREND. APPROXIMATELY 1/2 OF THE PROPERTY IS VISIBLE IN THE 
PHOTO. SIGNIFICANT RECLAMATION HAS OCCURRED SINCE THIS PHOTO.
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on its position, project potential and to capitalise 

on team expertise.

PZG will finish its PEA and detailed engineer-

ing report in February 2012. These efforts will 

reveal the base line value behind Sleeper, and 

position PZG to head directly from into feasibil-

ity when the numbers measure up. Engineering 

works based on SRK Consulting’s 3D modelling 

for a super pit at Sleeper, will offer vital mining 

methodology, construction CAPEX and NPV con-

siderations to turn heads at majors. Coupled with 

PZG’s plans to evaluate another potential plus-one 

million ounces surface inventory over three drill 

waste dumps at Sleeper, and it’s plain to see that 

the team is extracts value from every conceivable 

ounce, employee and opportunity.

The tales of celebrated Nevada gold groups 

Barrick, Newmont and now Allied all make riveting 

reading; and teams like PZG get their hands dirty, 

make discoveries and advance landmark assets 

into commercial levels and success stories.  AB  

http://pArAmountgold.com

ABout pArAmount gold & silver

Paramount Gold & Silver Corp. (“PZG”) also has the wholly-owned San Miguel Project in the 

Palmarejo District of Chihuahua State, Mexico. Spanning 180,000 hectares, the project saw 

shallow mining more than 50 years ago and has been part of PZG’s portfolio for six years.

“Look for metal where there’s metal, as they say,” Crupi says.

“Our geologists found 150 grams per tonne head grade, and those kinds of grades are not 

something you see today.”

Describing the region as a “gold district disguised as a silver district,” Crupi says that PZG 

has applied modern, deeper mining techniques where previous historical works targeted 

cheaper, shallow mineralisation. The 2011 three-rig drilling programme results released on 

December 12, reveal high grade intercepts from infill and exploration drilling.

PZG will incorporate these results into San Miguel’s PEA in 2012, advancing towards a 

preliminary feasibility study detailing reserves, as it continues to explore further targets 

within this large landholding.
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086A high grAde multi-proJect gold 
producer emerges in West AfricA

PmI Gold Corporation
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A high grAde multi-proJect gold 
producer emerges in West AfricA

PmI Gold Corporation

resources AB  
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In october, PmI Gold Corporation (TSX-V: PmV) (aSX: 
PVm)—the West african focused, ambitious gold junior 
with four previously mined deposits including two near-
term production high grade projects—more than tripled the 
gold resource at its flagship project, obotan, and confirmed 
high grade intersections which underpin its resource model. 
on track to complete the project’s pre-feasibility study 
(PfS) in December as ABJ goes to press, followed by a 
bankable feasibility study (BfS) scheduled for completion 
in mid-2012 and production in late 2013, it’s fair to say 
that we aren’t dealing with your average junior gold group.
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pmi gold’s oBotAn project, in Ghana, is the 

near-term production opportunity capturing mar-

ket attention and the first of three emerging min-

ing centres the company is developing as it goes 

about becoming a significant West African gold 

producer. PMI Gold shares rocketed more than 

67 per cent when Obotan’s gold resource raised 

270 per cent in October. In summary, the project 

is now home to: 

An NI43-101/JORC compliant measured re-

source estimate of 14.67 million tonnes at 2.66 

grams per tonne gold for 1.22 million contained 

gold ounces; Indicated resources of 27.5 million 

tonnes at 2.32 grams per tonne gold for 2 million 

gold ounces; and 17.54 million tonnes of inferred 

resources grading 2.35 grams per tonne gold for 

1.29 million contained ounces. 

The highlights from intersections returned 

bolstered this surge of investor interest (35 dia-

mond drill holes for 7,614 metres revealing 3.47 

grams per tonne gold over 30 metres, and 51.17 

grams per tonne gold over eight metres) and the 

release of the pre-feasibility study will wrap up 

what continues to be an outstanding develop-

ment project; now in the hands of the right team 

to realise its full potential. 

Add in PMI Gold’s other assets—including 

additional near-term production opportunities at 

the Kubi project, 65 kilometres east of Obotan in 

the Ashanti gold belt, and the large ground hold-

ing along strike at the Asankrangwa belt—and the 

company is sitting on 3.45 million measured and 

indicated ounces and 1.4 million inferred ounces.

Seven years spent acquiring land and exploring 

in one of the world’s most prolific gold producing 

regions is about to pay off, and as Managing Direc-

tor Collin Ellison says, to have PMI Gold’s ground 

holding in this region is unusual (530 square kilo-

metres in the Golden Triangle) and having the fund-

ing and expertise to develop it to production places 

PMI Gold in an excellent position for growth. 

Outstanding results on track at Obotan
Recent results from Obotan continue to support 

project robustness in line with PMI Gold’s plans 

for a pre-feasibility model of approximately 

200,000 ounces per annum. The project’s his-

tory offers equally good encouragement, and 

PMI Gold has expanded upon data provided by 

previous owners, Resolute Mining, who focused 

on the upper portion of Obotan’s Nkran deposit 

and smaller satellite deposits Abore and Adu-

biaso. Without mining the project’s other satel-

lite, the Asuadai deposit, Resolute produced 

730,000 ounces at an average grade of 2.2 

grams per tonne gold during prices of less than 

US$350 per ounce. Approximately 590,000 

ounces came from Nkran; where over three-



91FEBRUARY 2012 � The American Business Journal

Collin Ellison, Managing Director & CEO
Perth, Australia
Telephone: +61 (0) 8 6188 7900
Email: info@pmigoldcorp.com

www.pmigoldcorp.com

CANADA TSX.V: PMV ----- Australia ASX: PVM ---- Frankfurt/Berlin PN3N.F

Three Emerging 
Mining Centres in 
Ghana
In the heart of one of the world’s most prolific gold producing regions!

OBOTAN: 
increase in our gold resource to 3.22 Moz Measured & Indicated, 1.29Moz Inferred. Pre-Feasibility underway with 
completion expected by December 31, 2011; final feasibility targeted by Q2 2012. A production decision follows 
with gold production targeted for late 2013.

KUBI:  
65 km east of Obotan, on strike 15 km south of AngloGold Ashanti’s 60Moz Obuasi where until 2005 Ashanti mined 
59,000oz of gold at 3.65 g/t in two shallow pits. Recent 10,000m shallow auger drilling will be followed up by drilling 
to identify additional resources.

ASANKRANGWA (ASANKO) REGIONAL EXPLORATION PROJECT:  
aggressive exploration on this and the Ashanti gold belts to locate new economic gold deposits. Drilling will test 
numerous high priority gold targets with previous “discovery” holes.

Rebecca Greco, Investor Relations
Fig House Communications
Toronto, Ontario
Telephone: +1 416-822-6483
Email: fighouse@yahoo.com 
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quarters of PMI Gold’s resource now falls (2.5 

million ounces measured and indicated grading 

2.54 grams per tonne, and 1.02 million ounces 

inferred grading 2.54 grams per tonne).

Since acquiring the Obotan project at the end 

of 2006, PMI Gold has completed 225 resource 

extension, confirmation and infill diamond drill 

holes for 59,084 metres of drilling, and Ellison 

says that while these works have continued to tar-

get Nkran in particular, plenty of highly prospec-

tive exploration upside remains. Resource defini-

tion drilling is ongoing—aimed at evaluating the 

ground down to approximately 350 metres below 

the surface (or 200 metres below the Resolute 

open pit) and the latest high grade intersections 

have confirmed internal continuity. Also, as part 

of ongoing works at Nkran, PMI Gold plans to test 

the deeper, down-plunge extensions of minerali-

sation below the current resource. This will allow 

for evaluation of future underground potential at 

the deposit.

In addition to drilling within the current explo-

ration programme, is the interpretation of both 

Resolute and PMI Gold geological, geochemi-

cal and geophysical databases to underpin the 

planned January 2012 quarter revised resource 

PHOTO: NYANI QUARMYNE
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estimate (ahead of the bankable feasibility study). 

This work has enabled PMI Gold to identify further 

targets in the same multiple parallel gold bearing 

shear zones which house Obotan’s four known 

deposits, and the company states that they now 

offer an interpreted combined strike length of over 

30 kilometres for the project.

As is the case for other exploration targets 

found in both the Kubi project and Asankrangwa 

project (covering the southern 45 kilometre 

strike extension at Obotan), the PMI Gold team 

also plans to carry out sustained drill testing on 

new areas of encouragement during the 2011 

year-end. Activity will begin when two PMI Gold 

rigs arrive onsite—an RC/Diamond and an Air 

Core/RAB—and in early 2012 (well-timed for the 

new resource estimate ahead of the BFS) an-

other RC/Diamond will also make its way over to 

Obotan.

Some seven kilometres northwest of 

Obotan on the same north-northeast trending 

shear zone as Nkran, the un-mined Asuadai 

deposit offers more strong potential for future 

discovery and adding to the resource state-

ment. To date, the 17 holes drilled in shallow 

dipping stacked quartz veins outcropping on a 

Why pmi?
•	 PMI Gold is focused on rapidly progressing the Obotan gold project to development, 

targeting production commencement in late 2013

•	 There it a significant 4.51 million ounce resource at Obotan in place, and the 

company is targeting further upgrade for feasibility

•	 At the Kubi Project, which has an existing resource of 0.35 million ounces, significant 

upside remains

•	 Previous gold mining at Obotan and Kubi provides a major advantage to assist in 

feasibility studies

•	 Three diamond rigs are currently drilling, and the team is expanding its fleet to 5 

drill rigs next month

•	 Recent drilling has focussed on resource expansion at existing deposits. The focus 

will now shift to exploration drilling for new discoveries

•	 PMI Gold is undervalued relative to its West African gold company peer group

•	 The company has a strong balance sheet (US$21.08million circa 30 September 2011) 

and no debt
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small rise have turned up a flurry of good re-

sults (including 24 metres at 2.32 grams per 

tonne from 108 metres, seven metres at 3.38 

grams per tonne from 71 metres, and 11 me-

tres at 4.33 grams per tonne from 90 metres).

Even during tough times for capital rais-

ing, PMI Gold has dedicated funds to a signifi-

cant drill programme—a clear sign that this is 

the company to pick up where Resolute left 

off (building on a period of mining success for 

Obotan despite substantially lower gold prices). 

In addition to taking Obotan to fruition and be-

coming a gold producer in the process, drilling 

is ongoing at the Kubi Project where the PMI 

Gold team intends to commence a pre-feasibil-

ity study during 2012 and swiftly follow Obotan 

with another potentially company-making asset.

Exploration upside at Kubi
Located 65 kilometres east of Obotan is Kubi, 

where PMI Gold reports advanced exploration and 

development potential. It is 15 kilometres south of 

the AngloGold Ashanti’s 60 million ounce Obuasi 

Gold Mine—the largest underground mine in West 

Africa which has been up and in operation for a full 

113 years—and Ashanti previously mined approxi-

mately 59,000 ounces of gold at 3.65 grams per 

tonne from two shallow pits at Kubi 1998 to 2005.

Now home to a JORC compliant resource 

of 0.35 million gold ounces (112,000 ounces 

incoming updAtes in 2012 

Obotan

•	 2011 Q4, Pre-feasibility study report

Feasibility study work program

•	 2011 Q4 and beyond, Environment and sociological impact studies

•	 2011 Q4-2012 Q2, Database QA/QC & resources estimation

•	 2011 Q4-2012 Q2, Mine & process design

•	 2012 Q1-2012 Q2, Capex, Opex cost estimates & economics

•	 2012 Q2-end, Feasibility Study Report

Kubi

•	 2011 Q4, Review and re-estimation resources

•	 2011 Q4 and beyond, Exploration drilling continues at Dunkwa-Gyimigya, Gyimigya

•	 2012 Q1 and beyond, Exploration drilling at the Kubi & Kubi Forest Reserve (Mining Lease)

•	 2012 Q2, Review & re-estimation resources at the Kubi & Kubi Forest Reserve (Mining Lease)
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measured; 121,000 ounces indicated; 115,000 

ounces inferred), a granted mining lease 

and plenty of blue sky potential to increase 

the resource, Kubi has undergone a detailed 

exploration programme of its own throughout the 

past year. PMI Gold has carried out drill testing 

at highly prospective gold anomalous areas, 

which fall along strike from Kubi and the parallel 

Ashanti Trend at the company’s 513 Prospect, and 

along strike and 15 kilometres south of Obuasi. 

Magnetic and radiometric surveying has been 

run and finished throughout Kubi’s concessions 

and main structural controls identified, revealing 

a number of areas as high priorities for further 

drill testing. From the intersection of the Ashanti 

shear zone and Perseus mineralising east-west 

structures, to the Dunkwa area alluvial gold and 

extensive near-surface mineralisation running 

along 25 kilometres of the Ashanti and Kubi 

trends, Kubi houses plenty to get excited about.

Ramping up at Asankrangwa (Asanko)
PMI Gold’s Asankrangwa regional exploration 

project has shifted from exploring the largely 

untested 70 kilometre length of the Asankrang-

wa gold belt, to drilling for new discoveries and 

following up on drill testing at a number of high 

priority gold targets; activities planned within the 

next programme of work. With respect to discov-

ery targets, the team is focused on its ground 

within 15 kilometres of Obotan. Meanwhile, the 

Southern Asankrangwa is shaping up to become 

the company’s third mining centre (after Obotan 

and Kubi) where existing exploration facilities 

have enabled PMI Gold to set up shop and ready 

for the work ahead. The arrival of new rigs, es-

tablishment of the dedicated sample preparation 

facility, and additions made to the geologist and 

field personnel onsite each bolster the com-

pany’s capabilities on the ground—and latest 

reports from management state that the group 

remains well funded to aggressively progress 

exploration across entire tenement package, with 

activity due to ramp-up in 2011-2012.

Golden advantages: grade, team & ground
As peers and investors alike brace themselves 
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for the imminent announcement of the Obotan 

pre-feasibility study and February  2012 revised 

resource estimate, a mere glance at how PMI 

Gold measures up to other gold explorer/produc-

ers in West Africa shows that when it comes to 

grade and ground holding, this junior outshines 

much of the competition. 

October results have revealed that PMI Gold 

is relatively higher grade and relatively cheaper 

on a resource ounce comparison to other listed 

African gold companies, and as drilling ramps up 

across the three emerging mining centres, start-

ing with Obotan as the most advanced, rapidly 

developing mine, there’s no telling quite how 

much the company’s resource inventory may be 

added to during the months to come.

Compared with West African peers, PMI 

Gold sits undervalued on an EV/oz basis. It has 

one of the larger sized and higher grade gold 

exploration and development opportunities in 

the country, and its land package remains highly 

prospective. Mines like Obuasi have ensured that 

existing infrastructure (and interest) are strong, 

and if the past 12 months are any indication, 

the PMI Gold team is more than technically, 

monetarily and strategically capable of carrying 

out the works necessary (under favourable gold 

prices) to bring its projects into commercial 

operation.

The October share price hike confirms that 

investors are starting to catch on to quite how 

significant a gold producer PMI Gold is becom-

ing; and it won’t be long before Obotan’s devel-

opment in 2012 and the team’s track record in 

successful exploration fuel mounting attention 

and more accurate understanding of this highly 

focused, advanced multi-project emerging West 

African gold producer. AB  

ABJ thanks Kirsti Mattson, corporate 

communications and Rebecca J Greco of Fig House 

Communications (PMI Gold) for their assistance

Please visit http://www.pmigoldcorp.com
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